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Want more cash? Understand the secrets to successful pricing! 
Well done for ensuring you get this article for your business. This information is worth US 

$397.00 but we have availed it to you for FREE, and trust that to show your appreciation, you 

will forward this to as many women entrepreneurs you know so that they also sign up and 

never miss an article of this nature to grow their business. 

http://www.womenentreprenuers.wordpress.com   

Seasons come and go 

There is a season for every entrepreneur when they do not achieve their desired sales volumes 

and revenue. From experience, this leads to rash decisions of slashing prices as a way of 

attracting more customers or encouraging repeat purchasers. As an entrepreneur, study your 

annual trends and build a wealth of data for your company and industry trends if available. 

This information will in future help you to plan strategically how to maximize cash flows 

during tough seasons.  It is important to avoid pricing methods which are detrimental to your 

brand equity and also cash flow. The right pricing promotion will give you leverage and attract 

loyal customers to support your business. When the season is over, you are able to easily switch 

to your normal price and achieve your desired volumes and revenue. 

 

3 things to remember and be careful about when pricing for cash flows: 

 

Create positive ‘Perceived value’ 

When you are pricing your products so as to increase your cash flows, remember the customer? 

He perceives the value from the price in most cases. If today a Mercedes Benz is heavily 

discounted to the price of car X, you are likely to start thinking it is probably a second hand 

car…. That’s reality. You would have just eroded the equity of a great brand. Or you have a 

simple dress that you sell for $14, and you suddenly slash it to $7? The customer may suspect 

that you were over pricing in the first place and never want to buy from you. 

 

Have insight to likely ‘Competitive responses’ 

Outside the customer perceived value, you also have to consider competitive response. If you 

reduce your $14 dress down to $7, your competition may decide not to change their price but 

http://www.womenentreprenuers.wordpress.com/


  
   
   

 

 

HECKNER INVESTMENTS 
FOR GROUNDBREAKING ADVERTISING INNOVATIONS 

 

CALL: 0772565343 

Email: hecknerinv@gamil.com 

start promoting the quality of their own $14 ‘dress’.  What will hurt you is that their $14 dress 

may continue selling profitably, whilst the increased volume to your shop will fail to make you 

break even. However another down side is that your competition may choose to also cut their 

price to $5. So from $7, you are forced to either go down to $5 or $4. And now you have a price 

war! This means you might both lose margins and your profitability depending on your costs. 

A price war is not worth it, you just both lose.  

 

Avoid massive ‘Reduction in margins, profits…..and more’ 

Other effects of changing prices may mean that you start selling below your costs or that your 

pricing is will no longer be in congruence with your positioning! You just lose it, and feel you 

can’t run the business anymore. Pricing well is very important and strategic to your business. 

Remember, you are in it to be profitable. As an entrepreneur, make sure after taxes you have a 

profit that you keep. 

 

Is this beneficial to you? Make a decision right now to VISIT  

http://www.womenentreprenuers.wordpress.com and click FOLLOW to never miss an article 

or special VIP days where you have a chance to ask one on one questions specific to your 

business. 

 

 
Catch this TODAY:  Whatever pricing tactic you use to try and generate more cash flows in 
your business remember the following: 

 Communicate (SHOUT) more about the value of your product/service rather than the 
price where you can. 

 Continue to explore new ways to uniquely add value to the core product or service 
rather than price slashing! Value is simple, ask ‘how can we make it comfortable, 
quicker, more pleasant, etc 

 Reward loyalty (loyal customers will keep coming back, so why not reward them with 
what they like) 

 

 

I need you to understand something; it is your responsibility to grow your business using your 

brand. Simplify your marketing and invest in training yourself to master concepts. The more 

you invest in the brand, the more it will generate you more cash today and in the future.  
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Brand marketing is just helping people make the buying decision, and you cannot succeed to 

the fullest potential without it. Take a bold step and be visible. For feedback and comments 

please Email melmudiwa@gmail.com today. 

mailto:melmudiwa@gmail.com

